4.2.X RAISING BEEF | Rancher Profile Template	Comment by Martin Roth: To help keep your content organized, consider using a file naming structure – explained in accompanying documentation.	Comment by Jeffrey Florence: Page title goes here. Keep title shorter than 55 characters as Google only displays 55 or less characters on search results. One or two page titles work best: Family name or Ranch Name

These titles also appear on the URL as …/raising-beef/page-title. It’s important to keep titles short to make sharing and posting URL’s easier and easier for consumers to remember.

Keywords: 	Comment by Jeffrey Florence: Keywords will help people find the article when searching in Google or other search engine tools. These should ideally match keywords that consumers would search in Google if you want them to see your page. Put yourself in the consumer shoes and ask, “What would I search to get this information?”



Keywords for Rancher Profiles could be the location of the ranch, the name of their ranch, feedlot, feed yard, cow/calf ranch, backgrounding, stocker.


SEO Description:	Comment by Jeffrey Florence: SEO or Meta descriptions summarize a page’s content. Meta descriptions need to be under 160 characters and include a Call to Action. These appear under the title on search results and give consumers a first glimpse into what the page will contain. These will also appear on Social Media when sharing links.


1. RANCH OR FAMILY NAME:

2. LOCATION:

3. SUMMARY: “My family has been ranching here in this area since 1867 and I represent the 5th generation of my family. That’s something we’re pretty proud of.” – Kevin Kester	Comment by Jeffrey Florence: Use ranch background, family background, favorite quote, or small paragraph to introduce the subject you are profiling. This information should help pique curiosity and offer a tease to the reader. 

4. PHOTO FILENAME:

5. Q&A TITLE:

6. Q&A INTRO PARAGRAPH: Kevin Kester and his wife, June, own Bear Valley Ranch, a cow/calf ranch in Parkfield, California, just outside of Paso Robles. As parts of the 22,000-acre ranch are not easily accessible by automobile, Kevin relies on the use of technology, such as drones, to check on water supplies and irrigation systems throughout the property.	Comment by Jeffrey Florence: Introduce the family and ranch by providing background, history, location, explain their role in the raising beef process, how many head they have, etc.

7. SLIDESHOW/MEDIA FILENAME(S): 	Comment by Jeffrey Florence: Insert some photos of the ranch, their cattle, or family photos from the rancher. Or insert a video of the interview or of the ranch. This section is optional but helps humanize the profiles and makes it easier for consumers to relate.

8. Q&A:
1. Question 1
a. Question:
b. Answer:
2. Question 2
a. Question:
b. Answer:
3. Question 3
a. Question:
b. Answer:
4. Question 4
a. Question:
b. Answer:


9. MORE STORIES FROM THE RANCH:	Comment by Jeffrey Florence: Link to other rancher profiles here
a. Article 1:
b. Article 2:


RIGHT RAIL COMPONENTS:
1. Location Content Block
a. Ranch Name
b. Map photo	Comment by Jeffrey Florence: To get a photo of where the ranch is location, search the town on Google Maps, scroll out until you get your desired field of view (Try to get the whole state in the frame). Then take a screenshot.
c. City, State
2. Social Sharing
3. Lifecycle Stage	Comment by Jeffrey Florence: These content blocks are preformatted and written. Insert the correct lifecycle stage for the profile. If there are multiple stages, insert both.


ADDITIONAL COMPONENTS:
1. Keep Exploring Blurb:  Mixing time-honored traditions with cutting-edge innovations, 5th generation rancher Kevin Kester of Bear Valley Ranch provides an example of how ranchers blend traditions with the technology of today.	Comment by Jeffrey Florence: This is a good section to have in your back pocket to save time when building the site. Use this content as the Keep Exploring intro on other article pages. This content can be taken from the SEO Description, Lead Paragraph or another part of the article. This will be used to attract readers to visit this page from other pages. Keep this blurb to around 200 characters to keep the sizing and spacing consistent among all of the Keep Exploring boxes.

For example, this blurb is for the Kester Family profile page, I would use this content on the Keep Exploring section or Meet the Ranchers section on another article or rancher profile to entice readers to visit the Kester profile.
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EPHRATA, WA

POST 5 CATTLE CO

Meet the people who raise beef in Washington. These local family
farmers and ranchers work hard to feed their families, and yours!
Will and Nicole sat down for a question and answer session and
here is what we learned!

Q & A with Post 5 Cattle Co.

Meet the people who raise beef in Washington. These local family farm nd ranchers work
hard to feed their families, and yours! Will and Nicole sat down for a question and answer session
and here is what we learned!

Describe your farm/ranch: POST 5 CATTLE
“We run a feed yard where we finish beef cattle and have a cow-calf herd.” COMPANY

EPHRATA, WA

SHARE THIS STORY

00RO

BACKGROUNDING

Between 6-12 months of
age, cattle spend time at
stocker and backgrounder
farms and ranches where
they graze on a variety of
ill: “Ym the full-time owner/operator of Post 5 Cattle. That includes the day-to-day of feeding, doctoring, pastures. Here they gain
processing, and over-all monitoring and decision making for the cattle in the feed yard. W feed natural calves on weight and convert forage

o stalks as well as caring for the cow-calf herd” and grass into lean
protein.

\What are your roles on the farm?

Nicole: “l own an operate a consulting business for organic and Global GAP standards and 'm a contract inspector
for organic certification. I'm in the process of certifying some calves as organic and intend on branching Post 5 into
the world of direct marketing with these calves”

What is your educational background?
Will: “I graduated from WSU with a B.S in Agriculture where | also played a little football..”
Nicole: “l have a B.S in Crop Science from WSU."

Of all the options, WHY did you choose to raise cattle for a living?

Will: “Caring for cattle Is my first love. Its how | grew up and what | love to do. | love waking up in the morning to go
feed big, fat healthy calves. After deciding to not play in the NFL, | decided | really wanted my future children to
grow up with the same Iifestyle that | had growing up. ”

Nicole: “We are making that a reality day by day.”

MORE STORIES FROM THE RANCH:

THE UEBELACKERS ROSE RANCH
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Camas and Gretchen Uebelacker feed cattle in Othello, Wash. They are Jim and Robyn Rose visit Skillet in Ballard, where beef from their ranch
first generation cattle feeders raising their kids Piper and Ryder at their and other northwest ranchers is on the menu. They ranch with Jim's
home right on the farm. parents, Bob and Janie, and recently returned son Shaun, with his wife

Emma and grand-daughter Riley.
Learn More
Learn More
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IT'S WHAT'S FOR DINNER' .

—— Funded by Beef Farmers & Ranchers





